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ABSTRACT
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Elkind (1967) famously argued that adolescents construct “1tmaginary audiences” (IA)
as a result of cognitive egocentrism that accompanies the transition to formal
operations, yet Lapsley (1993) argued that IA 1s a form of object-relational 1deation,
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participant’s thoughts on various social scenarios. This project examines the structural
properties of the NIAS and further evidence of construct validity. A random sample of
219 emerging adults also completed the Self-Consciousness Scale, Healthy Separation
Subscale, Self-Centeredness Subscale, and Interpersonal Problems Scale. Results
allowed for scale reduction and subscale creation. This will allow for improved ease
of administered to adolescents due to reduced time of survey, lower respondent
fatigue, and the subscale creation will increase precision of measurement
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The New Imaginary Audience Scale (NIAS) was constructed to assess the extent to
which participants engage 1n object relational "visions of the self." It 1s a 42-1tems
scale that asks respondents to indicate along a 4-stem continuum (never to often) how

Table 1: Rotated Factor Analysis: 3 Factor Model

and Popularity), NIAS2 (Object of Attention), NIAS3 (Leadership and Influence). DIS: Dysfunctional Individuation Scale; SITA:
Self-Centeredness Subscale; SITA: Healthy Separation Subscale IPS: Interpersonal Problems Scale; SCS: Self-Consciousness Scale
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